
Campaign Manager  

Job Description 

The Campaign Manager is responsible for designing, planning, implementing, monitoring and 

enhancing all elements of the campaigns, of which he/she is in charge, maximizing their potency and 

effectiveness.  

Responsibilities and Duties 

 Manages and implements the daily campaign plan across all campaign elements throughout its 

lifecycle, from the pre-launch setting up to its completion being accountable for the campaign 

performance  

 Holds a thorough understanding of campaign objectives and background to contribute to the 

campaign’s strategy and client requirements  

 Comes up with enticing concepts, creates storylines and produces creative, clear, captivating and 

effective original messages  

 Manages copywriting talent in an efficient manner  

 Fast-paced decision making based on statistical input  

 Proofreads campaign texts with special focus in spelling and grammar  

 Monitors the performance of the campaign and works closely with the campaign intelligence unit 

to propose tactics and potential strategy shift based on strengths and weaknesses  

 Liaises with Account Management, Project Management and R&D to communicate clearly the 

campaign management requirements and recommendations  

 Works on several campaigns in parallel, adhering to tight deadlines  

Requirements 

 Extrovert and creative personality with strong writing skills and out of the box thinking that must 

have an eye for creative quality across a wide range of copywriting styles and project types  

 Accountable and results-oriented with strong analytical and quantitative thinking  

 Familiarity with numbers and statistical analysis  

 Up-to-date with popular culture, new technologies and current trends  

 Aptitude for written communication and word manipulation  

 Excellent command of the English language. Knowledge of additional languages is a plus  

 Higher level of education  

 Able to work as part of a team, to prioritize, multi-task and work with minimum supervision  

 Excellent organizational and communication skills within an international environment  

 2+ years of work experience in the fields of advertising, internet or telecom with strong marketing 

skills. Direct marketing experience would be a plus.  

 Experience working with online content management tools and MS Office  

 Ability to work under tight deadlines and cope with pressure  

 Proactive, self-starter, that can work in a fast-paced environment  

Salary & Benefits 

Includes attractive competitive base salary and benefits, working closely with a highly motivated team 

in a dynamic and fast paced environment that provides the opportunity for rapid career development. 



Contact Us 

If you meet the above requirements and are interested in the opportunities Upstream has to provide, 

please send your CV in English clearly indicating the job opening you are interested in to: 

careers@upstreamsystems.com 
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